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INTRODUCTION 
2 
Emerging as a major professional and financial center, Greenville's 
Central Business District has experienced a well-balanced mix of new 
deve 1 opmen t in the 1 as t severa 1 yea rs. Cons true ti on of the Green vi 11 e 
Commons complex, the Hyatt Regency Hotel and the U.S. Shelter office 
buildings has given the downtown area an image of growth and freshness. 
Recently completed headquarter buildings for American Federal and 
Southern Bell have regenerated an interest in the redevelopment of the 
southern portions of the CBD. In support of this revitalization effort, 
preliminary plans for Greenville's Center for the Performing Arts, to be 
located along Reedy River at the Huguenot Mill site, have just been 
released. A proposal for a 30-story office tower across from City Hall 
is currently underway. Developer interests in providing service type 
facilities are also expected to 1ncrease. 
This project proposes the development of a mixed-use facility in 
the downtown area adjacent to the proposed Performing Arts Center. 
Treated as a link between the ongoing redevelopment of Greenville's CBD 
and the proposed regeneration of activity along the Reedy River 
corridor, the hotel/shopping mall complex would become a cata l yst for 
future multi-use developments in the area. Services provided include 
240 guest rooms, approximately 20,000 square feet of commercial space 
3 
and 7,200 square feet of restaurant/lounge space. Also included in the 
program is space for assembly, recreation, entertainment and underground 
parking for 400 cars. 
BACKGROUND 
5 
Greenv1lle, located in the South Carolina Piedmont region at the 
foot of the lue Ridge ountains, is a city full of freshness, growth 
no vitality. From its earliest days as a small river-side village to a 
d1versif1ed city with an estimated population of 58,679, Greenville has 
played a sign1 ficant role 1n regional developments . 1 Its location 
b wee n Char 1 o t t . C , a n d At 1 a n ta , GA , a 1 on g the I - 8 5 corr i do r , ma k es 
it an import.an ·unction--linking two rapidly developing cities and thus 
rece1v1n a gre t deal of attention. 
Greenv1 l le' s history dates back to the pre-Revolutionary era when 
Richard Pear1s, an Indian trader, settled on a ten square mile 
plantation at what is now called Paris Mountain in 1774 and built a 
grist and sawmill beside the waterfalls at Reedy River. Following the 
war, Vardry cBee guided the village's development, building another 
grist mill a1ongside the river and influencing other businessmen to 
locate in the area. By the mid-nineteenth century the village had 
become a farming center with an industrial future in sight.
2 
The Reedy River continued to play a significant role 1n 
Greenville's growth during the years following the Civil War, providing 
power for mills, a carriage factory and a sawing and planing operation. 
6 
Notable businesses included the Huguenot Mill, the Cox and Gower 
Carr ge and Wagon factory and Markley Hardware and Manufacturing. 
f ter 191 , development moved away from the river because there was 
no longer need for ater as a power source. Retailing and conwnercial 
act1v1t dev loped long 1n Street, while textile operations moved out 
o h c1t . Te tiles emerged as the dominant force 1n the economy--by 
1 30 Greenville b c me nown s the "Textile Center of the South" and 
l t r s he 11 Te t 1 l e C n r of the or l d . " 3 
orld ar lI. Greenv1l le began to diversify and expand 
its conom1 c b s . anu c ur1ng 11 industrial and service industries 
rew ra p1aly. D v el o pme n t of sub u r ba n a rea s • e spec i a l l y a 1 on g I - 38 5 
from 1-85 to the Centr l Business o;strict, has increased dramatically 
in the last fe y rs. The Haywood Road area, one of the fastest 
grow1ng ar as in Greenville, has taken on a completely new look in the 
last five ears~ largely due to the development of Haywood all and 
Greenv i 11 e a 11 . 
~lithin the service sector. an extremely hot market has been the 
hotel 1 ndustry. Three major 1 uxury hotels have been constructed within 
the past few years. Wh1le Greenville offers about 4,000 hotel and motel 
7 
rooms to travelers, forecasters predict a continued increase in demand 
f hf ·1 · . 4 or sue ac1 1t1es. 
Because of its vast potential and favorable "livability image," the 
c1 ty has attracted a large amount of new deve 1 opmen t interests. Large 
corporations like J. P. Stevens and ichelin Tire Corporation have 
recently built regional operating headquarter buildings within the city. 
New economic developments grew from around 50 in 1984 to over 100 during 
1985. With such a high volume of economic activ1ty, a favorable 
year-round climate and a comparatively lower tax base, Greenville sees 
5 
strong growth prospects for the future. 
URBAN ANALYSIS 
9 
Population Es ti mates 1985 
Greenville County - 304,500 
Greenville-Spartanburg-Pickens Metro Area - 597,100 
Between 1970 and 1980, Greenville County's population grew by 
19 . 6 %- - fr om 2 4 0 , 7 7 4 to 2 8 7 , 913 . This increase of 1.9% per year is 
almost twice the country's growth rate of 1.1% per year. While this 
growth . lS s u b s ta n ti a 1 , it • lS projected 
6 estimated figure of 347,700 by 1990. 
to continue--reaching an 
Approximately 1.9 million visitors pass through Greenville and 
surrounding areas, spending at least one night in a hotel facility. 
During 1985, Greenville area conventions had a total economic impact of 
approximately $120 to $150 million. These 
increase at a steady pace during the next five 
• 
figures are expected to 
7 to ten years . 
10 
Similar to other city centers, Greenville's downtown area has 
suffered from a steady decline of activity that began in the 1960 1 s. 
Urban sprawl literally robbed the downtown of its people and businesses. 
Regional shopping malls replaced downtown shops while business parks 
attracted key businesses. Buildings were left empty or taken over by 
shady operations. 
In an effort to turn this problem around, numerous studies were 
done to investigate the strengths, weaknesses and potentials of the 
Central Business District. These included "A Feasibility Study for 
Textile Place," 1979 and "Greenville Central Area Action Plan: Final 
Report," 1981. The Greenville Central Area Partnership was formed in an 
effort to combine the public and private sectors--creating a working 
partnership which could guide the downtown's growth. 
While the process has been slow moving and somewhat controversial, 
redevelopment has taken place and is expected to continue. Although 
retail functions that once were a major draw have not relocated in the 
downtown, businesses have returned. At the northern end of Main Street, 
where the Daniel Building has long been an important landmark, 
construction of new facilities has boomed in recent years. The Hyatt 
Regency mixed-use complex, providing retail, commercial and parking 
11 
space in ddition to 333 guest rooms. became the catalyst for additional 
bu1ldin . Sn lter C nter, comprised of two mid-rise office towers and a 
c r r , 1s near1ng completiion. Renovation of existing structures 
long 1n Street 1s cont1nu1ng with the help of an 01ngoing Loan Pool 
Pro r m. 
lthough the redevelopment of the southern portions of the Central 
Bus 1n ss o ~stric h s not b en 1mpressive, it is now showing signs of 
,, 
• Comp 1 e tl on of er1can Federal• s banking headquarters brought a 
new surge o developer int rest to his end of ain Street. The Traxler 
Bu1 ld1ng has b en completel renovated. reflecting Reedy River's 
pot nt1al of b ing a ke P1ement in the city once again. Another sig-
n1f1c n boost will b the development of the Performing Arts Center 
which w1ll attr ct attention and activ1ty back to Greenville's 
birthplace--the Reedy River. 
THE SITE 
13 
The proposed site for the mixed-use facility is a five acre tract 
1 oca ted • 1n the southern portion of Greenville's Central Business 
D1stri c t. Bo r de red by Academy Street, McBee Avenue, River Street and 
the Br oad Stree t Co nnector, the site has good access abilities from 
within the downtown and from outside of the Central Business District. 
A tire dis tri bution compa ny is located in the northwest corner; a paved 
parking lot covers the eas t e rn half of the site. 
Although separated f r om the Reedy River by Broad Street, the pro-
posed site has an opportunity to directly address the river and open up 
the area to the south. The proposed Greenville Performing Arts Center 
will De l oca ted along the river to the southeast of the site. This area 
is filled with historically si gnificant buildings--the Huguenot Mill, 
the Hugueno t Off i ce and the Markley Hardware Store. These buildings 
w1ll be renovated and become a part of the Performing Arts complex. 
The Downtown Bap tist Church, built in 1857 and listed on the 
National Reqister of Historic Places, is located to the east of the site 
across River Street. While the sanctuary is still maintained by a small 
number of the congregation, the connecting classroom facilities are no 
longer used. 
14 
West of the site is the Academy Street overpass, representing the 
entrance to the city. The site is highly visible from this elevated 
roadway which serves as a major vehicular route around the Central 
Business Oistr1ct. The recently completed regional headquarter office 
building for Southern Bell is located across Academy to the north. Duke 
Power has ·ust announced plans to build its district headquarters' 
building on the land west of Academy Street. 
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GOALS & OBJECTIVE~S 
17 
The objective of this project is to develop a successful design 
solution for a hotel/retail complex within an overall redevelopment 
plan. While serving as a link or connector between the downtown's 
existing activities and the proposed developments along the Reedy River 
corridor, the complex would add vitality and life to the southern 
portion of the downtown. 
The following is a list of basic goals: 
1. To produce a schematic revitalization plan for the Riverplace 
project area, reflecting current developments and future needs. 
2. To integrate the proposed mixed-use complex into its urban 
context--respecting surrounding built forms and environments. 
3. To create a unique and dynamic environment which would become a 
catalyst for future develoments along the Reedy River and within the 
Central Business District. 
THE DOWNTOWN HOTEL & CASE STUDIES 
19 
Stimulated by the Industrial Revolution, downtown hotels were 
developed to meet the social and business needs of the traveler. A 
descendent of early European and American seaport • 1nns, this building 
type made its debut in the early 1790's in New York City with the 
construction of Corre's Hotel and the City Hotel. 8 These offered larger 
and more comfortable rooms than any other inn and became a fashionable 
place for meetings, banquets and other social events. 
During the 1800's, downtown hotels spread to every major U.S. city. 
Boston was the home of the Tremont House--the most luxurious commercial 
building of its time, offering indoor toilets and door locks on rooms. 
Arc h i te c t I s d i a h Rogers comb i n e d r i ch and d i g n i f i e d ma te r i a 1 s on the 
exterior with exciting grand spaces on the interior to set a precedent 
for future hotel construction. 9 
Downtown hotels have historically played a significant role in a 
city's life. generally reflecting its quality and character. As one of 
the essential elements in mixed-use complexes designed to help 
revitalize declining city centers, the hotel sets the tone and creates 
the fresh image needed for success. Pioneer mixed-use projects like 
Boston's Prudential Center set the pace for the downtown's redevelopment 
by attracting both regional and international clientele to its large 
20 
convention facilities, office and retail mall spaces. It also provides 
the city with entertainment and recreation amenities. The Architect's 
Co 11 ab or a ti v e Cop 1 e y P 1 ace i n Boston , Ma s sa ch use t ts , offers ex c i ti n g 
restaurants, lobbies and lounges that invite the public in and generate 
activities that otherwise would not be present. 10 
The hotel/office/shopping center complex has proven to be a 
successful revitalization tool and huge economic stimulator. The hotel 
supplies potential shoppers while the mall provides the hotel guest with 
extra amenities. The offices provide space for the businessman while 
entertainment and dining facilities attract general community interest. 
Conventioneers and executives can bring their families along to enjoy 
the numerous "extras." Greenville, like Boston and San Antonio, would 
greatly benefit from the development of this building type. 
• 
BOSTON, MA. 
PROJECT 
LOCATION 
ARCHITECT 
CONSTRUCTED 
DESCRIPTION 
Greenville Commons 
Greenville, South Carolina 
Thompson, Ventulett, Stainback & Associates 
1981 
22 
This mixed-use office, retail and Hyatt Regency Hotel 
(333 guest rooms) is designed around an 8-story skylit 
atrium. A conventioTI center, consisting of a grand 
ballroom, several breakout rooms and a prefunction area, 
is designed to open onto the atrium. This is also true 
for other public facilities which are designed in an open 
plan--lounges and restaurants overlook the atrium. An 
adjoining parking structure serves the hotel as well as 
other downtown needs. 
The atrium space is unique in severa 1 ways. While 
owned by the city, it serves as the hotel's lobby and as a 
civic gathering space. It is also part of the pedestrian 
sequence of entering Main Street from the car park. 
This facility has proven to be a strong catalyst for 
new developments the downtown--attracting new . ln 
businesses and providing a space for social interactions. 
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GREENVILLE COMMONS 
PROJECT 
LOCATION 
ARCHITECT 
CONSTRUCTED 
DESCRIPTION 
Hyatt Regency Hote 1 
San Antonio, Texas 
Thompson, Ventulett, Stainback & Associates 
1981 
24 
This 640-room luxury hotel is located at the eastern 
end of the Paseo del Rio (river walk) alongside the San 
An ton i o Rover. The building enriches the existing 
pedestrian sequence with an atrium space positioned over 
the wa 1 k. The river wa 1 k is rea 1 ted, both visually and 
spatially, to the hotel, lobby, restaurants and guest 
rooms. 
The public functions, including retail, entertainment 
and dining, are located on the first three levels and are 
treated as terraces which project into the atrium. The 
atrium space becomes an activity node along the river walk 
and an orientation point within the building. 
Al though intended as a visual connector between the 
ho te 1 and the city, the a 11 glass western facade only 
offers fragmented views. The structure and the sun-
control devices, which were additions, prevent any clear 
. views. 
- - ... - - ... 
- 1-. -.. .. 80 
SAN y 
PROJECT 
LOCATION 
ARCHITECT 
DESCRIPTION 
26 
Copley Place 
Boston, ssachusetts 
The Architects Collaborative 
This mixed-use complex includes two major hotels--the 
804-room estin and the 1139-room Marriott, 90,000 square 
feet of meeting and convention space, four office build-
ings. a shopping center, a nine-cinema complex, 100 
a p r tme n ts a n d pa r k i n g for 14 00 ca rs . I ts f o ca 1 po i n t ; s 
a four story atrium space with radiating shopping arcades 
linking all the bui1d1ng elements. 
Planned as a revitalization project, the complex has 
restored the urban fabric of Boston's Back Bay, covering 
over a blighted tangle of expressways. It is integrated 
well withfn its surroundings--the design's stepped massing 
responds to Copley Square and the adjacent Prudential 
Building. 
Large glassed openings are used at street levels to 
enliven the shops. The fine ma 1rble finishes of the hotel 
lobbies are used throughout the shopping areas--creating a 
11 classy 11 ambience on Copley Place. 
• 
• 
BOSTON, MA. COPLEY PLACE 
CONCEPT DEVELOPMENT 
29 
SITE ISSUES 
Located within a targeted redevelopment area, the proposed 
site is highly visible and has the opportunity of influencing 
surrounding revitalization efforts. Development of the site, with 
special emphasis on the relationship between it and Reedy River, 
must address the following major issues: 
Respond to Greenville's urban fabric, becoming a positive 
force 
Provide a physical linkage between the city, the Reedy River 
corridor and future development 
Define the entry into "the city" and into the Riverplace 
" a r ts " de v e l o pme n t 
Respond to ex1sting topography and circulation patterns 
FUNCTIONAL ZONING 
The functional zoning of the mixed-use complex is based on the 
following objectives: 
Locate major public functions at river level, linking them 
to the river and adjacent activities 
30 
Create a hierarchy and separation of space, reflecting 
uses--public, semi-public, private 
Create a major civic/public space to serve as a connector/ 
functions and river. 
CIRCULATION 
VIEWS 
The basic circulation concept is to reflect current and 
proposed patterns--improving the pedestrian sequence by becoming a 
terminus for the river walk. 
Maximizing favorable views from the guestrooms and public 
areas is the major objective of the building's orientation. It 
must also address the view from the Academy Street overpass, 
marking the entrance into Greenville. 
DESIGN CONSIDERATIONS & PROGRAM 
32 
URBAN DESIGN 
Greenville's revitalization efforts are paying off. A look at 
the downtown's condition in the early 1970's--empty streets, vacant 
and dilapidated buidings--will remind one of just how far the city 
has traveled. But there is still a ways to go, especially along 
Reedy River in the southern district of the downtown. 
One significant development which lead the way for additional 
investments into the health of the Central Business District was 
the construction of the Hyatt Regency. It rapidly became an anchor 
a n d ca ta 1 y st for Nor th Ma i n . This mixed-use complex attracted 
activity back to the city, representing an invaluable asset to 
Greenville. 
Similar to locating major department stores at opposite ends 
of a shopping mall, this project proposes the construction of a 
mixed-use development on the opposite end of the Central Business 
District from the Hyatt. It would become a catalyst for future 
investments and, in conjunction with the development of the 
Performing and Visual Arts Center, become an anchor for the 
southern district. As an invaluable activity node, it would 
symbolize the rebirth of the Reedy River corridor. 
33 
ARCHITECTURAL DESIGN 
Relating the proposed mixed-use complex to its urban context 
is a basic design objective. The effect this building will have on 
the city, and specifically its immediate environment, will be 
significant. Therefore, the design should respect surrounding 
built forms and urban spaces. It should improve upon the current 
state of the area, becoming a dynamic force in the city's overa 11 
revitalization effort. It must be barrier-free and inviting to 
guests and visitors, allowing for a close relationship to form with 
the Reedy River. 
The following design program was developed from : 
Projected user/city needs 
Case study research into similar project types 
Existing facilities 
FRONT OF HOUSE SP ACES 34 
ARRIVAL 
LOBBY 
A guest's first impression of the hotel is directly influenced 
by the entrance--it must be inviting and accessible. The porte 
cochere is located off an entrance loop which connects McBee 
Avenue and River Street. The car park is entered directly off of 
this drive. 
The public entering the complex will have different 
destinations besides hotel registration. An entrance is provided 
at River Street and at the Piazza for pedestrians who may be coming 
to a restaurant or the health club. 
Visual impact and orientation are the key design elements of 
the lobby. Centrally located on the second level, the lobby is an 
informal gathering space for visitors, providing comfortable 
lounging areas. As the main circulation space , it allows general 
access to the front desk, elevators and all other public functions. 
35 
FRONT DESK 
As the key control and security point, the front desk is 
vi s i b 1 e immediate 1 y upon enter i n g the ho te 1 . Functions ; ncl ude 
reception, registration and cashier duties. 
ADMINISTRATION 
The administrative zone of the complex is located directly 
behind the front desk--supporting control of day to day operations. 
Office space for complex and hotel managers, secretaries, cashier, 
accounting and records and other support functions is provided. 
FOOD AND BEVERAGE OUTLETS 
Restaurants and lounges serve both the hotel guest and the 
general public. Therefore, direct access to the exterior is 
provided for the major outlets. 
Main menu restaurant, 300 seats 
Specialty/independent restaurant, 200 seats 
Cafe, 100 sea ts 
De 1 i ca ttessen 
Lobby bar 
Independent lounge 
N UN\VERS\TY LIGRARV CLEl\1SO. 
~ 
36 
ASSEMBLY 
Meeting and banquet facilities are provided to service small 
conventions, civic or social events. Ballroom and breakout spaces 
are designed to be flexible with easy public and service access. 
Electrical and communication services, including television, 
projector and lighting systems, are provided at each area. 
EXHIBIT 
Exhibit space, used by local artists, schools or other 
community members is provided at the lobby level. This flexible 
space wi 11 1 ink the faci 1 i ty with the proposed art centers and 
increase the hotel's "arts" image. 
FRONT OF HOUSE AREAS 31 
SPACE 
Arrival 
Lobby 
Front Desk 
Admi ni strati on 
Manager's Office, complex 
Manager's Office, hotel 
Reception 
Sec re tar i al ( 2 ) 
Head Cashier 
Accounting and Records 
Telephone Switchboard 
Sales and Reservations 
Storage 
Food and Beverage Outlets 
Hotel Restaurant 
Specia 1 ty Restaurant 
Cafe 
Delicatessen 
Cock ta i 1 Lounge 
Pub 1 i c Toi 1 e ts 
Assembly 
Ba 11 room 
Meeting Rooms (3) 
Conference RooOms (3) 
Pantry 
Exhibition 
Storage 
Toilets 
Ex hi bit 
TOTAL 
300 
300 
150 
150 
200 
400 
200 
300 
100 
4,500 
3,000 
2,000 
700 
3,500 
400 
3,750 
1,750 
1,500 
750 
400 
100 
400 
AREA SQ. FT. 
1,200 
2,000 
350 
2,100 
13,700 
8,650 
2,000 
30,000 
BACK OF HOUSE SP ACES 38 
Service areas are critical to the operating efficiency of the 
hotel. Its success is largely based on the staff's ability to provide 
above average housekeeping, food preparation and engineering services. 
FOOD PREPARATION 
The main kitchen area is designed to be flexible with a 
straight-line flow of food from storage to serving. A service 
corridor • lS provided between the kitchen and the 
• main menu 
restaurant and assembly spaces, providing a buffer area and 
service vestibule. 
RECEIVING, TRASH AND STORAGE 
The receiving and trash areas are adjacent to back of house 
services and is controlled by security at the loading dock. A 
flexible area is available to move goods to different destination 
points--storage, housekeeping, maintenance, etc. 
Storage space is provided for different needs--food and 
beverage, housekeeping and maintenance. A secure general storage 
area for various items like extra furnishings and outdoor 
equipment is also provided. 
39 
LAUNDRY AND HOUSEKEEPING 
Although separately managed, the laundry and housekeeping 
areas are closely related and are adjacent to one another. The 
main function is to clean and distribute linen, uniforms and guest 
clothing. Accessibility to the guestroom floors is provided via a 
centrally located service elevator. 
ENGINEERING AND MECHANICAL 
Repair and maintenance shops are connected to back of house 
areas and the service elevator. A main mechanical room is 
supported by auxiliary rooms located at different zones within the 
complex. 
EMPLOYEE 
Personnel offices, lockers and an employee dining area is 
located off the main employee entrance and is controlled by the 
security office. The cafeteria includes a vending machine area and 
a food service line. 
SPACE 
Food Preparation 
Main K; tc hen 
Room Service Area 
Chef' s Office 
Dry Food Storage 
Refrigerated Storage 
Beverage Storage 
China, Silver & Glass 
Food Controller Office 
Toi 1 ets 
Receiving and Storage 
Loading Dock 
Receiving Area 
Receiving Office 
Purchasing Office 
Locked Storage 
Empty Bottle Storage 
Trash Holding 
Refrigerated Garbage 
Can Wash 
Compactor 
Grounds Equipment 
Genera 1 Storage 
Laundry and Housekeeping 
Laundry 
Valet Laundry 
Soiled Linen Room 
Supplies 
Housekeeper 
Linen Storage 
Uniform Issue & Storage 
Lost and Found 
BACK OF HOUSE AREAS 4o 
2,000 
75 
100 
300 
200 
250 
200 
100 
100 
200 
250 
120 
120 
125 
100 
150 
80 
100 
150 
200 
1,000 
1,000 
100 
100 
50 
100 
500 
250 
100 
AREA SQ. FT. 
3,325 
2,595 
2,200 
Engineering 
Engineer 
Paint/Repair Shop 
Storage 
Employee 
Timekeeper 
Personnel Manager 
Files and Storage 
Men's Lockers/Toilets 
Women's Lockers/Toilets 
Cafeteria 
TOTAL 
100 
200 
300 
100 
120 
50 
400 
400 
400 
41 
600 
1,470 
10,190 
ACCOMODATION SPACES 42 
GUESTROOMS 
Two hundred and forty total guestrooms are provided with the 
following breakdown: 
150 Double-Double 
76 King 
14 Suites 
SERVICE AREAS 
Maid service and linen/cleaning storage areas are provided at 
each floor. A laundry chute leads directly to the laundry. 
SPACE 
156 Guestrooms @ 400 Sq. Ft. 
70 Guestrooms @ 450 Sq. Ft. 
14 Suites @ 850 Sq. Ft. 
Service Areas 
TOTAL 
ACCOMODATION AREAS 
AREA SQ.FT. 
62,400 
31,500 
11,900 
2,500 
108,300 
RECREATION & ENTERTAINMENT SP ACES 43 
HEALTH CLUB AND POOL 
A full-size health club is available for hotel guest and 
members. Exercise rooms, saunas, lockers and showers complement 
swimming activities. An enclosed swimming pool serves both the 
guest and the club member. 
CINEMAS 
Two movie cinemas are accessible without entering the hotel. 
A concession area and toilet facilities are included in this 
independent activity area. 
RECREATION & ENTERTAINMENT AREAS 44 
SPACE 
Swimming 
Pool and Deck 
Lockers, Toilets, Saunas 
Pool Pump/Filter 
Health Club 
Game Room (2) 
Exercise Room ( 2) 
Weight Room 
Tennis Court 
Lockers, Toilets 
Manager's Office 
Sports Bar 
Storage 
Movie Cinemas 
220 Sea ts 
140 Sea ts 
Concessions 
Toilets 
Manager 
Projection 
TOTAL 
3,500 
300 
200 
500 
1,500 
1,000 
9,800 
600 
150 
800 
100 
2,000 
1,225 
875 
600 
120 
550 
AREA SQ. FT. 
4,000 
14,450 
5,370 
23,820 
COMMERCIAL SP ACES 4s 
Flexible retail space 1s provided at the piazza level. There is a 
sports reta ·il zone located 1n the Health Club/Swimming level. 
Commercial offic·e space 1s located above. These spaces are connected to 
the lobby but can function independently. 
SPACE 
Re tail Shops 
Sports Retail 
Commercial Office 
TOTAL 
COMMERCIAL AREAS 
AREA SQ. FT. 
6,050 
2,200 
8,250 
16,500 
PARKING SPACES 
An underground car park for 400 cars serves the hotel and provides 
overflow parking for other downtown needs. 
PARKING AREAS 
SPACE AREA SQ. FT. 
400 Cars @ 300 Sq. Ft. 
TOTALS 
SUB-TOTAL 
SPACE 
Front of House 
Oack of House 
ACCOrTITIOda t; on s 
Recreation and Entertainment 
Commercial 
Parking 
Circulation @ 2oi 
Me c ha n ; ca 1 @ 10 i 
GRANO TOTAL 
46 
AREA SQ. FT. 
30,000 
10,190 
108,300 
23,820 
16,500 
120,000 
308,810 
61,762 
30,881 
401,453 
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